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Theme 4: Voice and Opportunity Aren’t Evenly
Distributed
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"I really thought that family owned, owned by a woman, would mean I would be guided into the director I am meant
to be. I don’t feel supported...more thrown to the sharks..." 

– Gen Z

"Too many responsibilities without proper pay or title...It is hard to survive in a male dominated industry when the
women who are in charge don’t want you to win." 

– Millenial

"It would be nice to see women more respected in the industry, and shown the same amount of respect that all of
the men in the industry get on the daily." 

– Gen X
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Additional Voices: Issues + Impact
"Due to higher demands with fewer staff and low pay I don't know if I can financially, emotionally, or mentally
afford to stay in the business." 

– Gen X, mid-career, Funeral Director

"To the best of my knowledge, [my employer] does not provide clear maternity benefits which has strongly
influenced my family's decision to not start a family." 

– Millennial, mid-career, Funeral Director

"It's not easy being a single mom with a little one in grade school, as well as my mother's caregiver 
after work but you know what, they are probably the reason I keep pushing through."

– Millennial, mid-career, Managing Partner

"I think conferences should be available to anyone in the workplace and not just the people at the top of the food
chain. The people not in leadership positions are the ones doing most of the hands-on work with families." 

– Millennial, mid-career, Office Manager
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Every Year We Gather
Stay tuned to find out where we’re going next!

funeralwomenlead.org

Join the Movement



 

How Can You Help?
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